'ﬁmé

ggg% tﬁ%%@%ég’

R

FEE mﬁﬁ §§ E
£ ;Hm ]

Phane 1 800 4 ACGCESS
(312 4490-1140)

TALENT MARKET
JUNE 2001

1 R R g
ﬁgig

BROAD SELECTIONS

#B1C-Both, in-house creative
staff & creative servicebuyers.

#B2C-Creative servicebuyers
only.

#B3C-In-house creative staff
only.

Broad Selections #B2C Broad Selections #B3C
(¢! ections #81C Locale Names Cost* Locale Names Cost*
LCocale | Names Cost BOS 50 5 BOS 200 55 |
BOS 20 5 NYC 100 $35 NYC 400 $100
NYC a75 $160 NYM 200 a5 NYM 650 $160
NYM 850 235 PHL % 35 PHL 100 5 |
PHL 5 35 PIT 25 $35 PIT 5 55 |
PIT 50 $5 RGN 1 450 $130 RGN1 1500 $375
RGN T 905 $530 ATL % 5 ATC 100 5
ATC 150 385 DCM 50 $85 DCM 175 5
DCM 250 85 RGN 2 325 $95 RGN?Z 875 $240
MTA 50 5 CLE 5 $85 CLE S $5
RGN 2 250 75 DET % 5 DET 100 5
CLE 5 35 CHI 150 $85 CHI 200 $110
DET 150 85 IND 25 $85 IND 50 5
CHI 550 $160 MIL % $35 MIC 50 $35
MTLC 5 85 MIN 25 $85 MIN 100 $5
MTN 5 385 STL 5 $35 STC 5 5
STC 150 5 RGN 3 600 $165 RGN3 1650 $455
RGN 3 2225 $610 DAL 50 $85 DAL 175 $85
DAL 25 5 DEN 15 $35 DEN 50 $35
DEN 50 5 HOU 25 $35 HOU 50 5 |
HOU 100 5 RGN4 150 $85 RGN4 475 $120
RGN 4 625 $180 LOS 75 35 LOS 275 $35
LOS 350 5 ORA 20 $85 ORA IS $85
ORA 100 5| EA > %85 FA 7 335
SEA 100 $5 | SF x5 85 SF 125 $85
SF 175 $35 RGN5 300 85 RGN5 925 $240
RGN 5 1225 $340 NAT’ L 1875 $520 NAT'L 5500 $1155
(ANRSBB|-C/50M) 7275 $1665 (A-NS28, C/30F) (A-NS28, C/59M)
TARGETED SPECIALTY SELECTIONS
SELECTIONS

#T 1C-In-house crestive staff &
creative service buyersat Fortune
ranked corporations.

#S1C-Travel & Leisure:
In-house creative staff & buyers
inthetravel & leisureindustry.

#S3C-Food & Beverage:
In-house creative staff & buyers
inthefood & beverageindustry.

#S5C-Entertainment:
In-house creative staff & buyers
in the entertainment industry.

Targeted Selections #T1C Specialty Selections #S1C Specialty Selections #S3C Specialty Selections #S5C
Locale | Names | Cost* Locale | Names Cost* Locale | Names Cost* Locale | Names Cost*
NYC 50 $85 RGN 1 225 $95 RGN 1 IS $85 RGN 1 175 $85
NYM 100 $85 RGN 2 150 $85 RGN 2 %0 $85 RGN 2 100 $85
RGN 1 25 5 RGN 3 175 $85 RGN3 175 $85 RGN 3 100 $85
RGN 2 10 5 RGN 4 50 $85 RGN 4 5 $85 RGN5 150 $85
CHI 5 5 RGN5 200 $85 RGNS 100 $85 NAT'L 575 $240
MIN 2% $5 NAT’L 875 $365 NAT'L 475 $200 (23,C/50M)
RGN 3 250 35 (23/25, 29 & 36, C/50M) (10/14& 36, C/50M)
RGN 4 7 $85
RLG(I)\ISS 12 g #S2C-Beauty & Fashion: #SAC-Auto:
NAT'L 800 $200 In-house creative staff & buyers In-house creative staff & buyers
(A-NS28,GRPA,C/50M) inthe beauty & fashionindustry. inthe automotiveindustry.
Specialty Selections #S2C Specialty Selections #S4C
#T 2C-Personnel responsiblefor Locale | Names Cost* Locale | Names | Cost*
Annual Report RGN 1 275 $115 RGN 1 3 $85
Targeted Selections #T2C RGN 2 IS $35 RGN 2 s $35
Locale | Names Cost* RGN 3 175 $35 RGN 3 5 $35 o
RGN 1 305 $105 RGN 4 s $85 RGN 4 50 $35
RGN 2 205 $85 RGN 5 100 $85 RGN 5 25 $35
RGN 3 375 $120 NAT L 775 $325 NAT L 225 $105
RGN 4 125 $35 (15/21 & 43, C/50M) (31/35,C/50M)
RGN 5 200 $35
NAT'L 1250 $400 18004 ACCESS

(A-NS28, C/32F)

*Cost based on 1x time mailing, labels only.

(312 440-1140)




